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Christmas is Coming the Tills are Getting Fat

Christmas is the most significant event in the UK's retail calendar with retailers taking up to 60% of their annual turnover between November and January of each year. So here are a few facts about spending over the Christmas season.

1.
This year each person in Britain will spend an average of £435 on Christmas gifts.

2.
Each household will spend approximately £169 on Christmas food and drink. This makes the average cost of Christmas lunch almost £16 per head compared to 2006 when it was £14.

3.
Christmas cracker sales are set to reach £25 million, a rise of 30% on 2006.

4.
An estimated £42 million worth of turkeys will be sold this Christmas, 7% more than last year.

5.
Sales of Brussels sprouts are set to reach £12 million, 7% more than in 2006. 

6.
Sales of assorted boxed chocolates are expected to reach £222 million this year. Milk and dark organic chocolate sales are set to rise by almost 60% to £3 million.

7.
Total sales of Christmas related goods are expected to reach almost £12 billion this year, 5% more than in 2006. 

8.
It is estimated sales of all Christmas-related groceries and other festive paraphernalia will reach £1.07 billion, 4% more than in 2006. 

The most striking thing in all of these projections and facts is that there is a continued increase in sales – even a 7% increase in the sale of Brussels! So where does it end? Can we continue to increase our spending power year on year? If so what does this mean for individuals and families? For many it means debt. Here are some more facts and projections

A.
People in the UK spent a record £511 billion on credit, charge and store cards in 2006. 

B.
‘Plastic’ spending has soared by 47% since 2002

C.
There is an estimate that the amount spent on cards will reach £652 billion by 2011 – four years away.

D.
Citizens Advice says its staff, throughout the UK, have dealt with a record 1,700,000 debt issues in 2007, this is an increase of 20% on 2006.

Perhaps some of the reason for all of these percentage increases is the 24/7 ‘must have now’ world we inhabit in this 21st century. Shops are open longer, some never close, the internet and TV shopping channels allow for people to spend money without thinking from the comfort of their homes. 

Almost every large shop has a store card which often comes with a high APR. These cards are generally too attractive and too easy to apply for. You don’t even have to go into the store you can apply online. Promises of 10% discount on first time buys spiral people into using them as routine with no hope of paying any more than the minimum monthly payment. 

Retailers have a legitimate right to make a success of their companies and earn money for the share holders but along with a successful company there has to be some level of responsibility or personal debt will continue to grow year on year which will have an effect on society as a whole. 

Christmas Day is a lovely celebration for most people no matter their religious view. It is a day that many remember fondly until the next year and new memories are made. Christmas is also a time that people continue to pay for throughout the following year which then bleeds into the beginning of the spending round for the next year. ‘Christmas comes but once a year and when it comes it brings …?’
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